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What is New in version no. 2.2 ? 

The following table shows the update to the previous version: 

 
 

Section Description of change 

 
II. Labeling 

1.  Particulars to appear on the 

<outer packaging> <and> <the 

immediate packaging> 

Delete: 

o. Registration number in SFDA 

q. Price (if applicable) 

- If the product priced by SFDA, then it should be 

added below registration number. 

- If the product not priced by SFDA and the company 

would like to present it: 

¶ Should be on the other side of registration 

number. 

¶ Add the following statements in English and 

Arabic: 

- “This product not priced by SFDA”  

"Ͻ̵Л̲Ѓв ϽуО ϭϧзгЮϜ Ϝϻк ̭ϜмϹЮϜм ̭ϜϻПЯЮ ϣвϝЛЮϜ ϣϛулЮϜ ев" 
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I. Introduction  

This guideline is indented to guide applicants on how to present the following required 

information for:  

¶ Labeling 

¶ Patient Information Leaflet (PIL) 

This guideline provides advice on the principles of presenting information. Applicants 

should maintain the integrity of each section of the document by only including information 

in each section, which is relevant to the section heading. However, some issues may need 

to be addressed in more than one section and in such situations the individual statements 

may cross-refer to other sections when these contain relevant additional information. 

When submitting a new application for registration, renewal or variation, the information 

presented by the applicant regarding the PIL and labeling must follow this guidance. 

Additionally, it should be noted that products with different strengths must have different 

packaging color codes that differentiate between different strengths.  

Following the SFDA’s approval of the PIL and labeling contents, such contents cannot be 

changed except with the approval of the SFDA (refer to guidelines for variation 

requirements).  
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II. Labeling 

The data should be presented according to the template below, irrespectively of their 

sequence on the actual labeling and their position and possible repetition on the individual 

sides/flaps of the packaging (e.g. top flap, front, back etc.).  

A separate text for inner (primary packaging) and outer (secondary packging) labeling 

should be completed per strength and per pharmaceutical form.  

All companies shall disclose all ingredients that may cause allergies, such as Gluten, and/or 

contraindicated with chronic diseases, like Diabetes and Blood Pressure.  

Bracketing convention: 

{text}:Information to be filled in. 

<text>:Text to be selected or deleted as appropriate. 

1.  Particulars to appear on the <outer packaging> <and> <the immediate packaging> 

a.  Name of the product  

{(Invented) name, strength (optional) and  pharmaceutical form} 

{Active substance(s)and strength} 

- A standard packaging box has six faces on which information can be displayed. 

If it is feasible, display a product description on more than three non opposing 

faces. 
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- Use blank space to emphasize critical information such as the product name, 

generic name  and strength. 

¶ Note: The invented (trade) name should be Arabized. 

 

 

 

 

 

 

 

  

b.  Statement of active substance(s)  

- Expressed qualitatively and quantitatively per dosage unit or according to the 

form of administration for a given volume or weight for each active substance. 

Where the active substance is present as a salt, this should be clearly indicated. 

- For Herbal substance, Latin name should be provided. 

¶ Note: Arabic translation should be added if PIL is not provided.  

c.  List of excipients (must be stated if PIL is not provided)   

- Express qualitatively those excipients known to have a recognised action or 

effect. However, if the product is a topical or used for inhalation, all excipients 

must be stated. 

d. Pharmaceutical form and contents  

- Contents by weight, by volume or by number of doses or number of units of 

administration of the product (e.g. 28 tablets, 100 mL, ...) 

- For soild dosage form, maximum 180 tablets or capsules are allowed. 

¶ Note: Arabic translation should be added.  

e. Method and route(s) of administration  

- Method of administration: directions for proper use of the product, use positive 

statements if possible  - use ñDOò rather than ñDO NOTò  e.g. (ñDo not 

swallowò, ñDo not chewò(should be deleted) ñShake well before useò). In all 
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cases, and especially if full details cannot be included on the outer packaging 

itself, a reference to the PIL must be made: 

- Read the patient information leaflet before use (if applicable) . 

¶ Note: Arabic translation should be added.  

f. Purpose of use and dose 

¶ Note: Arabic translation should be added.  

 

g.  Risk information 

- including cautions, warnings, side effects and contraindications. 

¶ Note: Arabic translation should be added.  

h.  Special warning that the product must be stored out of the reach and sight of 

children. 

- Keep out of the reach and sight of children. 

¶ Note: Arabic translation should be added.  

i.  Other special warning(s), if necessary           

¶ Note: Arabic translation should be added.  

j.  Manufacturing and Expiry dates  

- Dates should be expressed with the month given as 2 digits or 3 characters and 

the year as 4 digits. e.g.: 02/2010, Feb 2010. 

- Where applicable, the shelf life after reconstitution, dilution or after first 

opening the container should be included.  

k. Special storage conditions  

[For recommended labeling statements see Appendix 3]  

¶ Note: Arabic translation should be added 

l. Manufacturer name 
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m. Marketing company, nationality 

n.  Name and address of the marketing authorisation holder             

{Name and Address} 

<{tel}>  

<{fax}>  

<{e-mail}> 

o. Batch number 

<Batch> <Lot> <BN> {number}  

2. Minimum particulars to appear on blisters or strips 

a.  Name of the product 

{(Invented) name} 

¶ Note: The invented (trade) name should be Arabized  

 

b. Manufacturing and Expiry dates 

-  Dates should be expressed with the month given as 2 digits or 3 characters 

and the year as 4 digits. e.g.: 02/2010, Feb 2010. 

c.  Batch number            

<Batch> <Lot> <BN> {number}  

-  Batch number and Expiry date should be at the end of each blister strip, if 

technically possible this could be applied to both ends.  

 

 

3. Minimum particulars to appear on small immediate packaging units 

Small immediate packaging units are defined as containers sized up to and including 

10 ml. On a case-by-case basis the minimum particulars could also be considered for 
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other containers where it is not be feasible to include all the information. Such 

exceptional cases have to be justified, discussed and agreed upon with the SFDA. 

a.  Name of the product and route(s) of administration  

{(Invented) name, strength and pharmaceutical form} 

{Active substance(s)} 

{Route of administration}  

¶ Notes: 

- The invented (trade) name should be Arabized. 

- Route of adminstartion should be traslated into Arabic.  
 

b.  Method of administration   

-  Method of administration: directions for proper use of the product, use positive 

statements if possible  - use ñDOò rather than ñDO NOTò , e.g. ñDo not swallowò, 

ñDo not chewò, (should be deleted) ñShake well before useò.  

- If full details cannot be included on the immediate packaging itself, a reference to 

the PIL should be made, e.g. ñRead the patient information leaflet before useò. 

¶ Note: Arabic translation should be added.  

c.  Manufacturing and Expiry dates  

-  Dates should be expressed with the month given as 2 digits or 3 characters and 

the year as 4 digits. e.g.: 02/2010, Feb 2010. 

- Where applicable, the shelf life after reconstitution, dilution or after first opening 

the container should be included.  

 

d.  Batch number 

<Batch> <Lot> <BN> {number}. 

e.  Contents by weight, by volume or by unit  

f. Special storage conditions  
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[For recommended labeling statements see Appendix 3]  

- If product requires refrigeration , highlight storage conditions. 

- Use positive statements to give directions. 

¶ Note: Arabic translation should be added.  

g.  Other  

- Space permitting, any other information necessary for the correct use and 

administration of the product can be included here. 

III. Patient Information Leaflet (PIL) 

A separate PIL should be provided per strength and per pharmaceutical form in cases of 

different indications for different strengthes and/or dosage forms. However, applicants may 

present PIL for different strengths in one document during the evaluation process, clearly 

indicating the strength or presentation to which alternative text elements refer. Where 

applicants consider to also market a combined package leaflet, a detailed justification for 

such a combined PIL should be provided in the application at submission. E.g. (Different 

strenghts have the same indication). 

In exceptional cases, alternative headings may be acceptable, especially for those headings 

containing <take><use> or where a different wording would be more appropriate for the 

product concerned e.g. to better reflect the user of the product. This should not in any case 

impact on the content required for the section concerned. Applicants should justify the use 

of alternative headings (e.g. by reference to user testing results). For certain products not 

all items may be relevant, in this case the corresponding heading should not be included.  

It is important that the PIL can easily be tracked for updates and review. Each PIL should 

be given a reference number along with the date the leaflet was issued and a suitable review 

date. Each PIL should be reviewed when necessary. 

The applicant must provide Arabic transaltion of the PIL in patient understandable 

language (see appendix 2). The invented name should be Arabized and not translated into 

Arabic. While the active ingridents should be traslated into Arabic launguage. 
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The following items must appear on the PIL as required by this guidance. Unless, the 

information can be placed on the outer package (secondary packging).  

Bracketing convention: 

{text}: Information to be filled in. 

<text>: Text to be selected or deleted as appropriate. 

 

 

 

Patient Information Leaflet (PIL)  

{(Invented) name, strength (optional) and pharmaceutical form} 

{Active substance(s) and strength} 

- The (invented) name of the product (referred to as X throughout this document) followed 

by the strength and pharmaceutical form should be stated here in bold. This should be 

followed by the active substance(s) (as stated on the label section 1), which may be written 

on the line below. 

- For Herbal substance, Latin name should be provided. 

<Read all of this leaflet carefully before you start <taking> <using> this product. 

- Keep this leaflet. You may need to read it again. 

- If you have any further questions, ask your <doctor, health care provider> <or> 

<presentspharmacist>. 

- < Do not pass the product on to others. It may harm them, even if their symptoms 

are the same as yours> 

- If  any of the side effects gets serious, or if you notice any side effects not listed in 

this leaflet, please tell your <doctor, health care provider> <or> <pharmacist>. 

  

In this leaflet: 
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1. What {product name}is and what it is used for? 

2. Before you <take> <use> {product name} 

3. How to <take> <use> {product name} 

4. Possible side effects 

5. How to store {product name} 

6. Further information 

 

1. What {product name} is and what it is used for 

- Purpose of indication: 

The purpose of indications should be stated here, using patient understandable 

language. If appropriate. 

2.  Before you <take> <use> {product name} 

a. Do not <take> <use> {product name} 

-  <if you are allergic (hypersensitive) to {active substance(s)} or any of the other 

ingredients of {product name}> 

-  <if  ...> 

b. Take special care with {product name} 

-  <if you ...> 

-  <when ...> 

-  <Before treatment with {product name},é> 

c. <Taking> <Using> other  medicines, herbal or dietary supplements  

-  Describe the effects of other products on {product name} and vice versa. 

<Please tell your <doctor, health care provider> <or> <pharmacist> if you are 

taking or have recently taken any other  products, including  products obtained 

without a prescription.> 
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d. <Taking> <Using> {product name} with food and drink 

- Interactions not related to products should be mentioned here. Where relevant, 

guidance should always be included to clarify if the  product must be taken with 

food, during/before meals, or clearly state if food/meals have no influence, etc. 

e. Pregnancy and breast-feeding 

-  Where the information is significantly different, pregnancy and breast-feeding 

information can be presented under separate headings. 

-  Include conclusion summary of the information, in addition to the following 

optional statement: 

<Ask your <doctor, health care provider> <or> <pharmacist> for advice before 

taking any  product.> 

f. Driving and using machines 

-  <Do not drive <because...>.> 

-  <Do not use any tools or machines.> 

g. Important information about some of the ingredients of {product name} 

-  If appropriate, details of those excipients knowledge of which is important for 

the safe and effective use of the product, including relevant warnings for residues 

from the manufacturing process. 

3.  How to <take> <use> {product name} 

<Always <take> <use> {product name} exactly as your doctor or health care provider 

has told you. You should check with your <doctor, health care provider> <or> 

<pharmacist> if you are not sure.> <The usual dose is...> 

- You may include the following sub-headings within the headings given below if needed 

to increase readability: 

¶ Instructions for proper use 

¶ Dosage for different age group 
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¶ Method and/or route(s) of administration 

¶ Frequency of administration 

¶ Duration of treatment 

a. If you <take> <use> more {product name} than you should 

¶  Describe how to recognise if someone has taken an overdose and what 

to do. 

b. If you forget to <take> <use> {product name} 

¶  Make clear to patients what they should do after irregular use of a 

product; e.g. <Do not take a double dose to make up for a forgotten 

<tablet> <dose> <é>.> 

<If you have any further questions on the use of this product, ask your <doctor, 

health care provider> <or> <pharmacist>.> 

4.  Possible side effects 

- Begin this section with: "Like all  products, {product name} can cause side effects, 

although not everybody gets them". 

- Describe, if necessary, the actions to be taken. If the patient needs to seek help urgently, 

the use of the term <immediately> is recommended; for less urgent conditions, <as 

soon as possible> can be used. 

- Close this section with: "If any of the side effects gets serious, or if you notice any side 

effects not listed in this leaflet,  please tell your <doctor, health care provider> <or> 

<pharmacist>".  

- In case of adequate and well-controlled studies have not shown any side effects: 

¶ Delete section the ñpossible side effectsò. 

¶ Add the following statements:  

- In English leaflet: {product name} has not been shown enough studies 

to cause side effects. 
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- In Arabic leaflet: 

 ϸнϮм еуϡϦ ϣуТϝЪ ϤϝЂϜϼϸ ϽТнϧϦ ъ дфϜ пϧϲ ЌϜϽКϒ ̮Ю ϣуϡжϝϮ}ϽЏϳϧЃгЮϜ бЂϜ{ 

¶ It is not acceptable at all to add statements to show the product has not 

any side effects. 

5.  How to store {product name} 

-  Keep out of the reach and sight of children. 

-  <Sore below ºC>, <Store in the original <container><carton>> 

-  Do not use {product name} after the expiry date which is stated on the <label> 

<carton> <bottle> <...> <after {abbreviation used for expiry date}.> <The expiry date 

refers to the last day of that month.> 

-  <Do not use {product name} if you notice {description of the visible signs of 

deterioration}.> 

-  < products should not be disposed of via wastewater or household waste. Ask your 

pharmacist how to dispose of  products no longer required. These measures will help to 

protect the environment.> 

6.  Further information 

a. What {product name} contains 

-  The active substance(s) (expressed qualitatively and quantitatively) and the 

other ingredients (expressed qualitatively) should be identified. 

¶  The active substance(s) is (are)é 

¶  The other ingredient(s) is (are)...  

- For Herbal substance, Latin name should be provided. 

b. What {product name} looks like and contents of the pack 

-  The pharmaceutical form should be stated.  

-  It is recommended to include a physical description e.g. shape, color, texture, 

imprint. 
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-  All pack sizes for this pharmaceutical form and strength should be detailed here; 

if appropriate indicate that not all pack sizes may be marketed. A cross-reference 

to other pharmaceutical forms and strengths may be included. 

c. Marketing Authorisation Holder and Manufacturer 

{Name and address} 

<{ tel}> 

<{fax}>  

<{e-mail}> 

For any information about this product, please contact the local representative of 

the Marketing Authorisation Holder: 

{Name} 

<{Address} {City}> 

Tel: + {telephone number} 

<{e-mail}> 

 <as appropriate, add additional local representatives to the above table> 

d. This leaflet was last approved in {MM/YYYY}; version number {   } 

e. To report any side effect(s):  

¶ Saudi Arabia: 

- The National Pharmacovigilance and Drug Safety Center (NPC)  

o Fax: +966-11-205-7662 

o SFDA call center 19999 

o Toll free phone: 8002490000 

o E-mail: npc.drug@sfda.gov.sa  

o Website: www.sfda.gov.sa/npc   

 

f. This patient information leaflet is approved by the Saudi Food and Drug Authority 
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Appendix 1: Important considerations   

The trade name should not be derived from 

or related to the treatment or protection of 

a medical condition (whether in Arabic or 

English), except for trade names 

compatible with the claim accepted by the 

SFDA. 

 ǦȩɎȝ Āí Āà ȸȵ ȨǪȊȵ ĂîǠǲǪȱä ȴȅɍä þɀȮɅ ɍ þà éɎȞȱǠǣ
 Āä ǦɆǣȀȞȱä ǦȢȲȱǠǣ ăÞäɀȅ) ǦȺɆȞȵ ǦɆǤȕ ǦȱǠǵ ȸȵ ǦɅǠȩɀȱä Āä
 ȰǤȩ ȸȵ ȼɆȲȝ Ȩȥäɀƫä ÞǠȝìɍä Ȝȵ ȨȥäɀǪƫä ÞǠȺǮǪȅǠǣ Û(ǦɅȂɆȲƱɍä

.ǦǞɆƬä 

The trade name should not include 

misleading claims such as overstatement of 

product efficacy for marketing purposes, 

except for the terms stated below or alike: 

 ǦȢȱǠǤƫǠȭ ǦȲȲȒȵ çäÞǠȝìä Ƃâ ĂîǠǲǪȱä ȴȅɍä ĂìǘɅ ɍ þà
ÛƑȊȞȱä ȀȒǶǪȆƫä ȨɅɀȆǩ ùǼŏ ȀȒǶǪȆƫä ǦɆȱǠȞȥ Ž 
:ǠȾŏǠȊɅǠȵ Āä ȻǠȹìä ǦǶȑɀƫä çǠǶȲȖȎƫä ÞǠȺǮǪȅǠǣ 

– Fast acting, Express (including derivatives such as Xpress) and any other terms 

indicating a ‘quick’ or ‘fast’ onset of action should only be used where this claim is 

supported by data and is relevant to the indication(s) for which the product is being 

marketed(e.g., onset of action in < 30 minutes from oral administration); 

– Once-a-day should only be used where a unit dose is taken or administered once in 

a day. Half-a-tablet twice a day, with the justification that the total dose per day is 

equivalent to one tablet is not acceptable. Once-a day may be used where one or 

more tablets are taken or administered once a day; 

– Plus, Extra (including derivatives such as Xtra) should only be used where the 

product contains an additional active ingredient which confers a synergistic or 

additional therapeutic action or benefit; 

– Advance should only be used when it can be demonstrated that enhancement has 

been achieved with the new product compared with the existing product. This may 

be an enhancement in a therapeutic action or enhancement resulting from a 

formulation change. The addition of increased amounts of the active ingredient 

and/or excipient(s) without evidence of enhanced therapeutic benefit is not 

acceptable justification; similarly, minor changes in formulation that do not provide 

recognisable benefits over the existing product do not constitute enhancement; 

– Maximum strength should only be used where there are different strengths of 

products containing the same ingredient and the strength is the maximum available; 

– Flavours have to be identified as such, (e.g. the term ‘strawberry’ in a name is 

acceptable if there is fruit or natural extract contained in the product; if present as an 
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artificial flavouring will have to be listed as ‘strawberry flavour’ in the product 

name).  

– Triple action: should only be used where the product clearly has three different 

actions. This may be a product with a single substance with three different actions or 

three ingredients with different modes of action. Where the claim has a qualified 

action, (e.g., ‘Triple action pain relief’), the three different actions must be relevant 

to pain relief; 

No terms should be added to the trade 

name unless it reflects the product nature, 

for example: essential, complete, extract, 

standardized. 

 ǦȞɆǤȕ ȄȮȞǩ ƁǠȵ ĂîǠǲǪȱä ȴȅɎȱ ǦȶȲȭ Ăà ǦȥǠȑâ ȴǪɅ ɍ þà
 : üǠǮƫä ȰɆǤȅ ɂȲȝ ǰǪȺƫäessential, complete, 

extract, standardized . 

No phrases should be added to the trade 

name unless it is scientifically proved, for 

example: sugar free, salt free, organic, 

healthy and non-harmful. 

 ȰɆǤȅ ɂȲȝ ăǠɆȶȲȝ ǠőǠǤǭä ǼȞǣ ɍâ æîǠǤȝ Ăà ǦȥǠȑâ ȴǪɅ ɍ þà
 ÛĂɀȒȝ ÛêɎȵɉä ȸȵ ƃǠǹ ÛȀȮȆȱä ȸȵ ƃǠǹ :üǠǮƫä

.îǠȑ ƘȡĀ ɄǶȍ 

The trade name shall not confuse with the 

generic or trade name of other 

pharmaceutical, herbal  or health products 

registered or listed in the SFDA. 

 ɄȶȲȞȱä ȴȅɍä Ȝȵ ðǠǤǪȱä Ƃâ ĂîǠǲǪȱä ȴȅɍä ĂìǘɅ ɍ þà
çäȀȒǶǪȆƫ ĂîǠǲǪȱä Āà Āà ǦɆǝäĀì ǦɆǤȊȝ ǦɆǶȍ Āà  āȀǹà
.ǦǞɆƬǠǣ ǦǱîǼȵ Āä ǦȲǲȆȵ 

If the product includes more than one 

active ingredients, the trade name should 

suggest all active ingredients and not just 

one of them or the company suggest a 

different trade name. 

 ɄȢǤȺɆȥ ǦȱǠȞȥ æìǠȵ ȸȵ ȀǮȭà ɂȲȝ ĂɀǪƷ ȀȒǶǪȆƫä þǠȭ äíä
 ǦȱǠȞȦȱä ìäɀƫä ȜɆƤ ɂȲȝ êƕȪƫä ĂîǠǲǪȱä ȴȅɍä ĂɀǪƷ þà

 ȔȪȥ æǼǵäĀ æìǠȵ ȄɆȱĀ ĀäȤȲǪƯ ȴȅä ǦȭȀȊȱä êƕȪǩ þä . 

The trade name shall not have any 

references to the company name (to 

prevent any confusion with the products of 

the company itself).  

 ȜȺƫ) ǦȭȀȊȱä ȴȅä Ƃâ æîǠȉâ Ăà ĂîǠǲǪȱä ȴȅɍä ȰȶƷ ɍ þà
.(ǠȾȆȦȹ ǦȭȀȊȱä çäȀȒǶǪȆȵ ƙǣ ðǠǤǪȱɍä 

The outer package, product label and PIL 

shall not include any images or figures that 

are: 

– Violating Islamic Sharia or traditions 

and customs of society. 

– Disgracing general modesty.  

ƶ ǦɆǱîǠƪä æɀǤȞȱä ȸȶȒǪǩ ɍ þà ǢȀȒǶǪȆƫä ǦȩǠȖǣ Ā  Ā
ǦɆȲǹäǼȱä æȀȊȺȱä çǠȶȆƭ Āà îɀȍ ɂȲȝ: 

ï  ǼɆȱǠȪǩ Ā çäìǠȝ Āà ǦɆȵɎȅɍä ǦȞɅȀȊȱä Ȝȵ óîǠȞǪǩ
. ȜȶǪŎä 

ï  .ýǠȞȱä ÞǠɆǶȲȱ ǦȉìǠǹ 
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– Showing an advertising or 

promotional nature - i.e. ,images or 

figures not related  to the approved 

properties of the herbal or health 

product. 

– Referring to a herb, plant or active 

ingredient that does not actually exist 

in the herbal or health product. 

– Referring to the protection from a 

specific medical condition. 

– Affecting the clarity of information 

printed on the outer package. 

ï  Āà ǦɆȹɎȝä ǦȞɆǤȕ ȰȶƠ îɀȎȱä þɀȮǩ þä ƖȞƞ ǦɆǝǠȝì
çǠȶȆŎä Āà  Ƙȡ ȀȒǶǪȆƫä ȌǝǠȎǹ Ȝȵ ǦȪȥäɀǪȵ

ƑȊȞȱä Āà ɄǶȎȱä ȼɆȲȝ Ȩȥäɀƫä. 
ï  ăǠɆȲȞȥ æìɀǱɀȵ Ƙȡ ǦȱǠȞȥ æìǠȵ Āà ȼǪǤȹ Āà ǦǤȊȝ Ƃâ ƘȊǩ

ƑȊȞȱä ȀȒǶǪȆƫä Ž ɄǶȎȱä Āà. 
ï .ǦȺɆȞȵ ǦɆǤȕ ǦȱǠǵ ȸȵ ǦɅǠȩɀȱä Ƃâ ƘȊǩ 
ï  æɀǤȞȱä ɂȲȝ ǦȵɀȲȞƫä êɀȑĀ ɂȲȝ Ȁǭǘǩ. ǦɆǱîǠƪä 

The outer package, product label and PIL 

shall not include any logos or phrases that 

are: 

– Violating Islamic Sharia or traditions 

or customs of society. 

– Disgracing general modesty. 

– Referring to the protection from a 

specific medical condition. 

– Containing information misleading the 

customer by overstatement the efficacy 

of herbal product, for example: 

effective, guaranteed, magical, etc. 

– Incomprehensible or cannot be verified 

by public, for example: clinically 

proven. 

– Referring to a herb, plant or active 

ingredient that does not actually exist 

in the herbal or health product. 

– Referring to the therapeutic effect of 

the herbal or health product. 

– Referring to registration and marketing 

in other countries, for example: " FDA 

approval & No.1  in market X " 

ƶ ǦɆǱîǠƪä æɀǤȞȱä ȸȶȒǪǩ ɍ þà ǢȀȒǶǪȆƫä ǦȩǠȖǣ Ā  Ā
ǦɆȲǹäǼȱä æȀȊȺȱä :çäîǠǤȝ Āà çäîǠȞȉ ɂȲȝ 

ï  ǼɆȱǠȪǩ Ā çäìǠȝ Āà ǦɆȵɎȅɍä ǦȞɅȀȊȱä Ȝȵ óîǠȞǪǩ
.ȜȶǪŎä 

ï .ýǠȞȱä ÞǠɆǶȲȱ ǦȉìǠǹ 
ï .ǦȺɆȞȵ ǦɆǤȕ ǦȱǠǵ ȸȵ ǦɅǠȩɀȱä Ƃä ƘȊǩ 
ï  ȀȒǶǪȆƫä Ƙǭǖǩ Ž ǦȢȱǠǤƫǠȭ ȬȲȾǪȆƫä ȰȲȒǩ çǠȵɀȲȞȵ

ƑȊȞȱä .ǦɅȀǶȅ ÛǦȹɀȶȒȵ ÛǦȱǠȞȥ :üǠǮƫä ȰɆǤȅ ɂȲȝ 
ï  ɂȲȝ îɀȾȶƨä ȰǤȩ ȸȵ ǠȾȺȵ ǨǤǮǪȱä Āà ǠȾȶȾȥ ȸȮƹ ɍ

.ăǠɅȀɅȀȅ ǨǤǭà :üǠǮƫä ȰɆǤȅ 
ï  ăǠɆȲȞȥ æìɀǱɀȵ Ƙȡ ǦȱǠȞȥ æìǠȵ Āà ȼǪǤȹ Āà ǦǤȊȝ Ƃâ ƘȊǩ

ƑȊȞȱä ȀȒǶǪȆƫä Ž ɄǶȎȱä Āà. 
ï ƑȊȞȱä ȀȒǶǪȆȶȲȱ ɄǱɎȞȱä Ȁǭɉä Ƃâ ƘȊǩ  Āà

ɄǶȎȱä. 
ï ƘȊǩ Ƃâ  ȰǮȵ Û āȀǹɉä üĀǼȱä Ž ȨɅɀȆǪȱä Āà ȰɆǲȆǪȱä

 " :FDA approval & No.1  in market X 
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Primary or secondary package shall not 

lead to confusion with another herbal or  

health or pharmaceutical product (in color 

or design). 

 Ȝȵ ȔȲƪä Ƃâ ǦɆȲǹäǼȱä Āà ǦɆǱîǠƪä æɀǤȞȱä Ăìǘǩ ɍ þà Ǣƶ
 Āà ƑȊȝ ȀȒǶǪȆȵ Āà ɄǶȍ Ž þǠȭ ăÞäɀȅ) Ȁǹß ɄǝäĀì

.(ȴɆȶȎǪȱä Āà ǦȵǼǺǪȆƫä þäɀȱɍä 
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Appendix 2: Arabic Patient Information Leaflet (PIL) 

 ϤϝжϝтϠϼЎϲϦЂвЯЮ ϣтЯ϶ϜϸЮϜ ϢϼІжЮϜ  (PIL) 

 

 ϢϼІжЮϜ:ϼЎϲϦЂвЯЮ ϣтЯ϶ϜϸЮϜ ̭ϜмϸЮϜ аϸ϶ϦЂвЮ ϤϝвмЯЛв -  

{  аЂъϜï ϾтЪϼϦЮϜ (рϼϝтϦ϶Ϝ) ï ϼЎϲϦЂвЯЮ сжъϸтЊЮϜ ЬЪІЮϜ} 

}ЮϝЛУЮϜ ϸϜмвЮϜϾтЪϜϼϦЮϜм ϣ{ 

 

 ЬϠЦ ̯ϜϸтϮ ϢϼІжЮϜ иϺк Ϣ̭ϜϼЧϠ аЦЬϝвЛϦЂϜ ̭ϜмϸЮϜ ϜϺк ЬмϝжϦ мϒ 

- иϺлϠ ДУϦϲϖ ϢϼІжЮϜ ̪Чϲъ ϝлтЮϖ ϬϝϦϲϦ ϸЦ Шжц ̯ϝ . 

-  .сЮϸтЊЮϜ мϒ ϞтϠАЮϜ ϢϼϝІϦЂϗϠ аЦ ϼЎϲϦЂвЮϜ ϜϺлϠ ФЯЛϦϦ ϣЯϚЂϒ рϒ ШтϸЮ ϤжϝЪ Ьϝϲ сТ 

- ϝАКϖ аϸК ШтЯК ϞϮтϭϦжвЮϜ ̭  ЌϜϼКцϜ ЀУж дв сжϝЛт Ј϶ІЮϜ ϜϺк дϝЪ дϖм пϦϲ Ј϶І рц

  .ϝлжв ϤтжϝК дϒм ФϠЂ сϦЮϜ 

- мϒ ϣтϠжϝϮЮϜ ЌϜϼКцϜ Ϣϸϲ ϢϸϝтϾ Ьϝϲ сТ сЮϸтЊЮϜ мϒ ϭЮϝЛвЮϜ ШϠтϠАϠ ЬϝЊϦшϝϠ аЦ  ϣϠϝЊъϜ

 .ϢϼІжЮϜ иϺк сТ иϼЪϺ аϦт аЮ сϠжϝϮ ЌϼЛϠ 

:пЯК ϢϼІжЮϜ иϺк рмϦϲϦ  

1. йЮϝвЛϦЂϜ сКϜмϸ ск ϝвм  <ϼЎϲϦЂвЮϜ аЂϖ >мкϝв 

2.  аϝтЧЮϜ ЬϠЦЬмϝжϦϠ < ϼЎϲϦЂвЮϜ аЂϖ > ЬϝвЛϦЂϖ мϒ 

3. < ϼЎϲϦЂвЮϜ аЂϖ > аϜϸ϶ϦЂϖ ϣЧтϼА 

4. ϣтϠжϝϮЮϜ ЌϜϼКцϜ 

5.  дтϾ϶Ϧ РмϼД< ϼЎϲϦЂвЮϜ аЂϖ > 

6. ϣтТϝЎϖ ϤϝвмЯЛв 
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1. йЮϝвЛϦЂϜ сКϜмϸ ск ϝвм  < ϼЎϲϦЂвЮϜ аЂϖ >мкϝв 

2.  аϝтЧЮϜ ЬϠЦЬмϝжϦϠ < ϼЎϲϦЂвЮϜ аЂϖ > ЬϝвЛϦЂϖ мϒ 

ϒ- < ϼЎϲϦЂвЮϜ аЂϖ > ЬϝвЛϦЂϜ ЙжϜмв 

Ϟ- < ϼЎϲϦЂвЮϜ аЂϖ > ЬϝвЛϦЂϜ ϸжК ϤϝАϝтϦϲъϜ 

Ϭ- Ϻ϶ϒ дв ϣтϚϜмϸЮϜ Ϥы϶ϜϸϦЮϜ  Йв ϼЎϲϦЂвЮϜ ϜϺкоϼ϶ϒ ϣтмϸϒ рϒ  мϒ мϒ ϞϝІКϒ

 ϤывЪвϣтϚϜϺО 

ϸ- ЬмϝжϦ ϞϜϼІЮϜм аϝЛАЮϜ Йв < ϼЎϲϦЂвЮϜ аЂϖ > 

и- ϣКϝЎϼЮϜм ЬвϲЮϜ 

м-  ϤъфϜ аϜϸ϶ϦЂϖм ϢϸϝтЧЮϜ пЯК < ϼЎϲϦЂвЮϜ аЂϖ > ϼтϪϓϦ 

Ͼ- < ϼЎϲϦЂвЮϜ аЂϖ > ϤϝжмЪв ЌЛϠ Ьмϲ ϣвϝк ϤϝвмЯЛв 

3. <ϼЎϲϦЂвЮϜ аЂϖ> аϜϸ϶ϦЂϖ ϣЧтϼА 

ϒ- < ϼЎϲϦЂвЮϜ аЂϖ > дв ϢϸϚϜϾЮϜ ϣКϼϮЮϜ 

Ϟ- ЬмϝжϦ дϝтЂж ϣКϼϮ  < ϼЎϲϦЂвЮϜ аЂϖ > 

4. Ϝ ЌϜϼКцϜ ϣтϠжϝϮЮ 

5.  дтϾ϶Ϧ РмϼД< ϼЎϲϦЂвЮϜ аЂϖ > 

6. ϣтТϝЎϖ ϤϝвмЯЛв 

ϒ-  скϝвϤϝтмϦϲв < ϼЎϲϦЂвЮϜ аЂϖ > 

Ϟ-  мк ϝвЮϜЬЪІ  сжъϸтЊЮϜ < ϼЎϲϦЂвЮϜ аЂϖ >йУЊмм  йϦмϠК аϮϲм 

Ϭ-  дϜмжКм аЂϜЙжЊвЮϜм ФтмЂϦЮϜ ϣЊ϶ϼ ШЮϝв 

ϸ-  ϢϼІжЮϜ иϺк пЯК ϣЧТϜмвЮϜ аϦ ϵтϼϝϦϠ}  ϣжЂ / ϼлІ{ ̪}ϣ϶ЂжЮϜ аЦϼ{ 

7. ϜЌϜϼКцϜ дК МыϠш ϣтϠжϝϮЮϜ: 
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¶ :ϣтϸмЛЂЮϜ ϣтϠϼЛЮϜ ϣЪЯввЮϜ 

- ϣуϚϜмϹЮϜ ϣвыЃЮϜм ЕЧуϧЯЮ сзАнЮϜ ϿЪϽгЮϜ 

o  :ЁЪϝТ+966-11-205-7662 

o ЬϝЋϦыЮ  ̭ϜмϹЮϜм ̭ϜϻПЯЮ ϣвϝЛЮϜ ϣϛулЯЮ ϹϲнгЮϜ ϿЪϽгЮϝϠ19999 

o  :сжϝϯгЮϜ СϦϝлЮϜ8002490000 

o  :сжмϽϧЫЮъϜ ϹтϽϡЮϜnpc.drug@sfda.gov.sa 

o  :сжмϽϧЫЮъϜ ЙЦнгЮϜwww.sfda.gov.sa/npc 

                          

 :ϣДϲыв 

ϣтЯ϶ϜϸЮϜ ϢϼІжЮϜ дмЪϦ дϒ ϞϮт ϼЎϲϦЂвЯЮ: 

-   ̪(ϣтвЯЛЮϜ ϤϝϲЯАЊвЮϜ аϜϸ϶ϦЂϜ Ϩтϲ дв) ϣтТϜϼϦϲϜ ϣЧтϼАϠ ϣвϮϼϦв 

-  ̪̯ϝтмПЮм ̯ϝтϚывϖ ϣЧЦϸв 

- .ЌтϼвЯЮ ϣвмлУвм ϣЯлЂ ϣПЯϠ ϣϠмϦЪв 

 .ϣЧϠϝЂЮϜ АмϼІЮϜ сТмϦЂϦ аЮ ϝв ϣвϸЧв ϣтЯ϶Ϝϸ ϢϼІж рϒ сТ ϼДжЮϜ аϦт дЮм 

 

 

 

 

 

 

 

 

 

http://www.sfda.gov.sa/npc
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Appendix 3: Recommended labeling statements  

 

¶ The statements that should be used if supported by the stability studies for finished 

pharmaceutical products (FPPs) are listed in Table 1.  

Table 1: Recommended labeling statements for finished pharmaceutical products 

(FPPs)  

Testing condition under which the 

stability of the FPP has been 

demonstrated  

Recommended labeling statement 

25°C/60% RH (long-term) or 

30 °C/65% RH (long-term)  
“Store below 25 °C” * (for 25°C/60% RH)1 

“Store below 30 °C” * (for 30°C/65% RH) 

40 °C/75% RH (accelerated) 

5 °C ± 3 °C  ”Store in a refrigerator (2 °C to 8 °C)”  

* 
“Protect from moisture” should be added as applicable.  

¶ Additional labeling statements that could be used in cases where the result of the 

stability testing demonstrates limiting factors are listed in Table 2.  

 

 

 

 

 

 

                                                           
1 This requirements is not applicable to products contain chemically synthesized material(s) (e.g.: antiseptic 

or antilice..etc), recommended labeling statement will be “Store below 30 °C” * (for 30°C/65% RH) 
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Table 2: Additional labeling statements for use where the result of the stability 

testing demonstrates limiting factors  

Limiting factors 
Additional labeling statements, where 

relevant 

FPPs that cannot tolerate refrigeration "Do not refrigerate or freeze"
  
 

FPPs that cannot tolerate freezing "Do not freeze"
  
 

Light-sensitive FPPs "Protect from light" 

FPPs that cannot tolerate excessive heat, 

e.g. 

Suppositories 

 “Store and transport not above 30 °C” 

Hygroscopic FPPs “Store in dry condition” 
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Appendix 4: Readability of the label and patient information leaflet 

(PIL) 

Introduction  

The main purpose of this document is to provide guidance on how to ensure that the 

information on the labelling and patient information leaflet (PIL) is accessible to and can 

be understood by those who receive it, so that they can use their product safely and 

appropriately.  

This document is written to assist applicants and marketing authorizations holders when 

drawing up the labeling and PIL and preparing the mock-ups or specimens of the sales 

presentations2.     

The document is intended to apply to all marketing authorization procedures and to all 

herbal and health products.   

A. Recommendations for the PIL 

General  

The PIL is intended for the patient/user. If the PIL is well designed and clearly worded, 

this maximizes the number of people who can use the information, including older children 

and adolescents, those with poor literacy skills and those with some degree of sight loss. 

Companies are encouraged to seek advice from specialists in information design when 

devising their house style for the PIL to ensure that the design facilitates navigation and 

access to information.  

The following guidance sets out recommendations on various aspects related to the 

preparation of PILs. It is aimed at helping applicants/marketing authorization holders to 

fully comply with the requirements and is based on experience where it has been shown 

                                                           
2 A mock-up is a copy of the flat artwork design in full colour, presented so that, following cutting and 

folding where necessary, it provides a replica of both the outer and immediate packaging so that the three 

dimensional presentation of the labelling text is clear. This mock-up is generally referred to as a paper copy 

and not necessarily in the material of the sales presentation. A specimen is a sample of the actual printed out 

outer and immediate packaging materials and PIL (i.e. the sales presentation).  
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that using these techniques optimizes the usability of the PIL.  

1. Type size and font  

Choose a font which is easy to read. Stylized fonts which are difficult to read should not 

be used. It is important to choose a font in which similar letters/numbers, such as “i”, “l” 

and “1” can be easily distinguished from each other.  

The type size should be as large as possible to aid readers. A type size of 9 points, as 

measured in font ‘Times New Roman’, not narrowed, with a space between lines of at least 

3 mm, should be considered as a minimum.  

Consideration should be given to using different text sizes to enable key information to 

stand out and to facilitate navigation in the text (e.g., for headings).  

The widespread use of capitals should not be used. The brain recognizes words in written 

documents by the word shape, so choose lower case text for large blocks of text. However, 

capitals may be useful for emphasis.  

Do not use italics and underlining as they make it more difficult for the reader to recognize 

the word-shape. Italics, however, may be considered when using Latin terms.  

2. Design and layout of the information  

The use of “justified” text (that is text aligned to both left hand and right hand margins) 

should in principle not be used.  

Line spaces should be kept clear. The space between lines is an important factor influencing 

the clarity of the text. As a general rule the space between one line and the next should be 

at least 1.5 times the space between words on a line, where practical.  

Contrast between the text and the background is important. Factors like paper weight, color 

of the paper, size and weight of the type, color of the type and the paper itself should be 

considered. Too little contrast between the text and the background adversely affects the 

accessibility of the information. Therefore, background images should in principle not be 

placed behind the text since they may interfere with the clarity of the information making 

it harder to read.    

A column format for the text can help the reader navigate the information. The margin 
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between the columns should be large enough to adequately separate the text. If space is 

limited a vertical line to separate the text may be used. Related information should be kept 

together so the text flows easily from one column to the next. Consideration should be 

given to using a landscape layout which can be helpful to patients. Where a multi-lingual 

PIL is proposed there should be a clear demarcation between the different languages used; 

all the information provided in each language should be assembled.  

3. Headings  

Headings are important and can help patients navigate the text if used well. Therefore, bold 

type face for the heading or a different color, may help make this information stand out. 

The spacing above and below the headings should be consistently applied throughout the 

leaflet. Same level headings should appear consistently (numbering, bulleting, color, 

indentation, font and size) to aid the reader.  

The use of multiple levels of headings should be considered carefully, as more than two 

levels may make it difficult for readers to find their way around the leaflet. However, where 

complex information has to be communicated multiple levels of headings may be needed.  

Using lines to separate the different sections within the text can also be helpful as a 

navigational tool. 

4. Print color  

Accessibility is not only determined by print size. Characters may be printed in one or 

several colors allowing them to be clearly distinguished from the background. A different 

type size or color is one way of making headings or other important information clearly 

recognizable.  

The relationship between the colors used is as important as the colors themselves. As a 

general rule dark text should be printed on a light background. But there may be occasions 

when reverse type (light text on a dark background) could be considered to highlight for 

instance particular warnings.  In such circumstances the quality of the print will need 

careful consideration and may require the use of a larger type size or bold text. Similar 

colors should not be used for the text and background as legibility is impaired.  

5. Syntax  
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Some people may have poor reading skills, and some may have poor health literacy. Aim 

to use simple words of few syllables.  

Long sentences should not be used. It is better to use a couple of sentences rather than one 

longer sentence, especially for new information.  

Long paragraphs can confuse readers, particularly where lists of side effects are included. 

The use of bullet points for such lists is considered more appropriate.  Where possible, no 

more than five or six bullet points in a list are recommended.  

When setting out the side effects it is particularly important to consider the order in which 

they are given so the patients/users may maximize the use of the information. In general, 

setting out the side effects by frequency of occurrence, starting with the highest frequency, 

is recommended to help communicate the level of risk to individuals. Frequency terms 

should be explained in a way patients/users can understand – for example “very common” 

(more than 1 in 10 patients). However, where a serious side effect exists which would 

require the patient/user to take urgent action this should be afforded greater prominence 

and appear at the start of the section. Setting side effects by organ/system/class is not 

recommended since patients/users are in general not familiar with these classifications.  

 

6. Style  

When writing, an active style should be used, instead of passive. For example:  

-'take 2 tablets' instead of '2 tablet should be taken','  

-'you must....' is better than 'it is necessary ...'  

When telling patients what action to take, reasons should be provided. Instructions should 

come first, followed by the reasoning, for example: ‘take care with X if you have asthma 

– it may bring on an attack’.  

“Your  product, this  product, etc.” should be used rather than repeating the name of the 

product, as long as the context makes clear what is being referred to.  

Abbreviations and acronyms should not usually be used unless these are appropriate. When 

first used in the text, the meaning should be spelled out in full. Similarly scientific symbols 
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(e.g. > or <) are not well understood and should not be used.  

Medical terms should be translated into language which patients can understand. 

Consistency should be assured in how translations are explained by giving the lay term 

with a description first and the detailed medical term immediately after.  On a case by case 

basis the most appropriate term (lay or medical) may then be used thereafter throughout 

the PIL in order to achieve a readable text.  Make sure that the language used alerts the 

reader to all the information relevant to him/her, and gives sufficient detail on how to 

recognize possible side effects and understand any action which may be necessary.  

7. Paper  

The paper weight chosen should be such that the paper is sufficiently thick to reduce 

transparency which makes reading difficult, particularly where the text size is small. 

Glossy paper reflects light making the information difficult to read, so the use of uncoated 

paper should be considered.  

Make sure that when the PIL is folded the creases do not interfere with the readability of 

the information.  

 

8. Use of symbols and pictograms  

The images, pictograms and other graphics can be used to aid comprehension of the 

information, but these exclude any element of a promotional nature. Symbols and 

pictograms can be useful provided the meaning of the symbol is clear and the size of the 

graphic makes it easily legible. They should only be used to aid navigation, clarify or 

highlight certain aspects of the text and should not replace the actual text. Evidence may 

be required to ensure that their meaning is generally understood and not misleading or 

confusing. If there is any doubt about the meaning of a particular pictogram it will be 

considered inappropriate.   

B. Recommendations for the labeling  

General  

Labeling covers both outer packaging and inner packaging. Although inner packaging may 

include a lesser set of particulars, many of the principles outlined in relation to outer 
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packaging will apply equally to the labeling of blister packs or other small package units.   

Labeling ensures that the critical information necessary for the safe use of the product is 

legible, easily accessible and that users of products are assisted in assimilating this 

information so that confusion and error are minimized.  

Those involved in the design of labeling should consider the following sections prior to 

submission to the authority. The recommendations given in relation to the PIL (section A) 

may be applicable to labeling and should be borne in mind in designing and laying out the 

required information on labels. The particulars appearing on the label of all medicinal 

products should be printed in characters of at least 7 points (or of a size where the lower 

case "x" is at least 1.4 mm in height), leaving a space between lines of at least 3 mm.  

In particular the information presented on small packs will need careful consideration so 

that the text is presented in as large a type size as possible to reduce the likelihood of 

medication error.  

 

1. Strength and total content  

In some cases the packaging may need to contain information on both the quantity per unit 

volume and on the total quantity per total volume.  The total quantity per total volume can 

be particularly important for safety reasons products available in solution or suspension.  

Different strengths of the same product should be expressed in the same manner: for 

example 250 mg, 500 mg, 750 mg, 1000 mg and NOT 1 g. Trailing zeros should not appear 

(2.5 mg and NOT 2.50 mg).  The use of decimal points (or comma) should be avoided 

where these can be removed (i.e. 250 mg is acceptable whereas 0.25 g is not). For safety 

reasons it is important that micrograms is spelt out in full and not abbreviated. However, 

in certain instances where this poses a practical problem which cannot be solved by using 

a smaller type size then abbreviated forms may be used, if justified and if there are no 

safety concerns.  

 

2. Design and layout  

Applicants and marketing authorization holders should make best use of the space available 
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to ensure that the important information is clearly mentioned on prime spaces on the outer 

and immediate packaging, presented in a sufficiently large type size. Company logos and 

pictograms may be presented, where space permits, on the outer packaging and on 

immediate packaging, provided they do not interfere with the legibility of the mandatory 

information.  

Use of a large type size will be appropriate, although other factors may also be important 

in making the information legible. Consideration should be given to the line-spacing and 

use of white space to enhance the legibility of the information provided. For some small 

packs it may not be possible to present all the critical information in the same field of view. 

The use of any innovative technique in packaging design to aid in the identification and 

selection of the product is encouraged. It is also encouraged where space is at a premium.  

Colors should be chosen to ensure a good contrast between the text and the background to 

assure maximum legibility and accessibility of the information. Highly glossy, metallic or 

reflective packaging should be avoided, as this affects the legibility of the information. 

Different colors in the name of the product are discouraged since they may negatively 

impact on the correct identification of the product name. The use of different colors to 

distinguish different strengths is strongly recommended.  

Similarity in packaging which contributes to medication error can be reduced by the 

judicious use of color on the pack. The number of colors used on packs will need careful 

consideration as too many colors could confuse. Where color is used on the outer pack it 

is recommended that it is carried onto primary packaging to aid identification of the  

product.  

Where a multi-lingual outer and/or immediate packaging is proposed there should be a 

clear demarcation between different languages where space permits.  

3. Blister pack presentations  

For blister pack presentations it is important that the particulars remain available to the user 

up to the point at which the last dose is removed.  Often it will not be possible to apply all 

the information over each blister pocket, consequently where a random display of the 

information is proposed it should frequently appear across the pack. In all cases it will be 
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acceptable to apply the batch number, manufacturing and expiry dates to the end of the 

blister strip. If technically possible, applying this information to both ends of each strip 

should be considered. Where a unit-dose blister presentation is proposed all the information 

required for blister packs must appear on each unit dose presentation.  

In addition, blister foils should be printed to ensure maximum legibility of the information 

using a sufficiently large font.  

Color for the text and the font style, should be chosen carefully as the legibility of the text 

on the foil is already impaired due to the nature of the material. Where possible, non-

reflective material or colored foils should be considered to enhance the readability of the 

information presented and the correct identification of the  product.  

Small containers  

Where the labeling particulars cannot be applied in full to the labeling of small containers, 

the minimum particulars could be considered. Other factors may need to be taken into 

account such as the amount of information which has to be included and the font size 

necessary to ensure the legibility of the information. 

The criteria for small container status would normally apply to containers of nominal 

capacity of 10 ml or less.  

Innovative pack design is encouraged where space is at a premium (e.g. the use of wrap-

around or concertina labels). Paper labels are recommended to increase the legibility of the 

information applied to, for example, ampoules.  

 

 


